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Rules for Engagement 
 
• Living and Learning in the ‘Age of Engage” 
• Why Engagement Matters 
• Lessons Learned From: 

- Advertising 
- Entertainment 
- Psychology 
- Teaching 

• 8 Rules for Engaging Learners 
 
Bio 
 
Ellen Wagner is Principal Analyst for Sage Road Solutions LLC, an independent 
management consulting firm that works with innovative technology companies, learning 
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